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Collaborative Curiosity:  
A Connected-Learning Course on 
Designing Community-Engaged Research 
We are a premier urban,  
public research university  
focused on academic success. 
Established in  
1838 
Located in  
Richmond, Virginia 
More than  
171,000 
alumni worldwide 
Campus life and athletics 
16 
NCAA Division I 
men’s and 
women’s athletic 
teams 
More than 
1 million hours 
of community service 
More than 500 
student organizations 
About  
Richmond 
» Virginia’s capital city 
» Home to six Fortune 500 companies 
» Growing innovation ecosystem 
» Thriving arts community  
The VCU 
population 
» 31,163 students 
» 108 countries represented in student population 
» 11, 388 employees 
» 2,229 full-time instructional faculty 
Academic programs 
13 schools and  one college  
222 
degree and  
certificate programs  
 63 baccalaureate degree programs 
 74 master’s degree programs 
 40 doctoral degree programs 
   3 first-professional degree programs 
  41 post-baccalaureate and post-  
 master’s certificate programs 
 
VCU’s Quest for Distinction 
Theme III: Become a national model for 
community engagement and regional impact 
 
• Expand community engaged scholarship and service learning.  
• Create university-community partnerships with a focus on the key targeted 
areas of: 
• K-12 Education 
• Access to Health 
• Economic Development 
• Sustainability 
• Provide strategic leadership in addressing sustainability challenges through 
curricular and service innovations and green facilities and operations. 
 
https://youtu.be/EPPtysSVTIs 
Collaborative Curiosity:  
Designing Community-Engaged Research 
Q. Why Connected Learning? 
A. Connected Learning- like CEnR- promotes genuine 
engagement in learning and research through openness 
and collaborative curiosity.  
Connected Learning Course Design 
 
• Openness 
• Flexible 
• Community participation encouraged 
• Course material and student work is public 
• Synchronous or partially synchronous class 
discussion  
• Students comment on each other’s blog posts 
• Collaborative projects 
• Course materials archived and available after the 
course 
 
 
http://rampages.us/CMST691Summer2015/ 

Total number of 
Course Subscribers 
 
141 
Students Registered 
for Course 
11 
#CuriousCoLab 
participants on Twitter 
261 
Total number of 
#CuriousCoLab tweets 
4,964 

1. What is community-engaged research (CEnR)? 
2. How do we understand CEnR as a research perspective rather than as a 
specific method or technique? 
3. How do we build and maintain collaborative research partnerships 
involving stakeholders within and beyond the university? 
4. How do we design and implement CEnR? 
5. How do we ensure that CEnR is mutually beneficial for all stakeholders? 
6. How can we disseminate and translate research findings in ways that 
are accessible to a diverse audiences? 
Learning Goals 
By the end of the eight-week course: 
Describe CEnR as a research perspective that is 
associated with certain methods. 
Apply the CEnR perspective to designing their own research. 
Describe strategies that sustain mutually-beneficial research 
partnerships. 
Develop a funding proposal for a CEnR project in their area of 
interest. 
Employ various social media outlets to identify and collaborate with 
partners and creatively disseminate CEnR findings and products. 
 
Competencies 
1. Expert Panel Google “Hangouts” on Air 
2. Twitter discussions about course-related readings and 
case studies 
3. Community-engaged research proposal (blogging) 
4. Intellections 
5. Creative makes 
 
Learning Activities 
“Hangouts” on Air with Expert Panels 

“Hangouts” Broadcast Live and Archived 
Twitter Discussions 
Community-Engaged Research Proposal 
• Weekly assignments and blog posts 
• Brevity, clarity, lack of jargon, and 
effective use of non-text based 
elements 
• Identify research topics and 
questions 
• Reflect/Connect/Synthesize 
• Integration of new knowledge, 
testing and creativity 
• Concept paper 
Intellections 
• Think about the course 
content 
• Reflect critically 
• Communicate clearly 
• Include non-text based 
elements 
Creative Makes 
• 15 minutes 
• There are no rules to this.  
• Different approaches/media  
• Create something new each 
time.  
• Tweet out a link and share 
• Comment on other people’s 
Creative Makes 
• Have fun. 
 
COURSE EVALUATION 
Type of Evaluation Measurement Purpose 
Twitter APGAR Student Preparedness pre-
Twitter discussion 
Feedback on self-directed 
learning and 
Social Network Analysis  
(TAGS Explorer) 
#CuriousCoLab connectivity Understand the relationships 
and information exchange 
Type of Evaluation Measurement Purpose 
Online Course Evaluation Student perceptions on course 
and instructors 
Feedback and process 
improvement 
Connected Learning Evaluation Social  Network Analysis Assessing student connectivity 
EVALUATION DURING COURSE 
EVALUATION AFTER COURSE 
Twitter APGAR 
Prior to the discussion, did 
you explore the 
accompanying/assigned 
resources carefully? 
Prior to the discussion, 
did you read assigned 
material related to the 
discussion topic? 
46 
31 
2 
Yes, thoroughly
Yes, but not
thoroughly
Nope
20 
23 
2 
Yes, more than
one item
Yes, one item
Nope
Twitter APGAR 
Did you come to the 
discussion with questions or 
items you’re eager to 
discuss? 
Since our last discussion, 
did you talk at length to 
others about the themes 
of the course? 
46 
31 
2 
Yes
Sort of
Nope
20 
28 
31 
Yes, more than
one person
Yes, one person
Nope
Twitter APGAR 
Since our last discussion, 
how much time have you 
spent reflecting on this 
course and/or related 
concepts? 
25 
37 
2 
Yes
Yes, but not
thoroughly
Nope
Twitter APGAR 
Social Network Analysis and #CuriousCoLab 
#CuriousCoLab Tags 
May 18-July 11, 2015 Number of 
#CuriousCoLab tweets 
during course: 4,436 
 
Number of 
#CuriousCoLab tweets as 
of November 12, 2015: 
4,964 
 
Number of links shared: 
1107 
“I was new to Twitter when this class 
started. I had avoided it like the plague 
for years. Once I finally got on, I realized 
how useful it can be. Now I check it at 
least once a day! I’m pleased with my 
connections within the cloud.” 
 
 
“My personal learning network has 
grown a lot in the short time I’ve been on 
Twitter. I’ve subscribed to a few online 
publications, found several interesting 
blogs to follow, and added a number of 
books to my reading list. I will continue 
to look for and follow pages devoted to 
topics & issues that I care about.” 

Stimulated interest in the 
course topic [of designing 
CEnR] 
The course provided 
ample opportunities to 
learn from other students 
77% 
78% 
& 
Course Evaluations 
Increased commitment to 
help address issues in 
society 
The course was well 
organized. 
77% 
54% 
& 
Course Evaluations 
Student Connectivity 
• Survey response rate: 64% 
• Measures student 
participation and connectivity 
• Blogging and tweeting data 
• Social network and discourse 
analysis 
Challenges and Lessons Learned 
• Steep Learning Curve 
• Length of Course 
• Student expectations 
• Pre-course marketing  
• Reaching community members 
 
 
 
https://youtu.be/CiqgL6lDnaw 
Questions! 
Comments! 
Thank you! 
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